THE TOP 5 REASONS WEB
DESIGNERS FAIL

And how to keep your website business from going under

Bentsen Breakthrough Consulting
www.bentsenconsulting.com



AREAS COVERED

»The state of the web design industry and the importance
of standing out amongst all the advertising noise

» Why connecting to your clients using emotion is SO
Important

»The top 5 reasons web designers fail
»The top 8 reasons successful web designers thrive

»What you can do now to instantly create trust and
connection with potential clients
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Every year, about 13,000 new web design businesses open in the United States.
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WITH SO MANY NEW BUSINESSES, IT'S HARD T0 STAND OUT.

» Did you know that back in the 1970’s,
the average American was exposed to
3,500 ads per week on average?

» Guess what it is today?
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TRUST AND
CONNECTION IS
PARAMOUNT.

According to Wiideman.com, 60.2% of Yelp’s 135
million monthly users use Yelp exclusively for
reviews and researching the trustworthiness of
companies. That’s over 81 mullion people per month.




“BRANDS THAT FAIL TO EVOKE EMOTIONS FROM CUSTOMERS ARE FORCED T0
COMPETE USING LOW PRICE STRATEGIES. BRANDS THAT DO EVOKE
EMOTIONS FROM CUSTOMERS ARE ABLE TO COMPETE BY TAPPING INTO
PEOPLE'S ASPIRATIONS."

- JOHN MOORE, MARKETING DIRECTOR OF STARBUCKS AND WHOLE FOODS
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'PEOPLE FEEL FIRST AND THIN

In an analysis of the IPA dataBANK, campaigns with purely emotional content
performed about twice as well (31% vs. 16%) as those with only rational content.
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